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MARK COMPARISONS
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LOGO COMPARISON

Project 1
Mark Comparisons

Manufacturing

MANUFACTURING

WORKS

This mark is successful because it is sim-
ple enough to be memorable and is
representative. The manner in which the
designer was able to represent the M of
manufacturing and the W of works while
sill creating an attractive overall mark

is great. It is scalable, works without the
words and fits the targeted audience.

Manufacturing

KALDAMANUFACTURING /&

KALIDA, OHIO
A Subsidiary of L wacco.m

This mark is unsuccessful because the let-
ters are all of a strange weight and have
odd shapes. The name of the business

is too small to be read when at a small
size. The mark give the viewer to hint as
to what the business does and the target
audience is not obvious.

Non-profit

SHARED

POWER
NETWORK

This mark is successful because it is sim-
plistic, making it scalable. The image
immediately conveys the mission of the
non-profit. They are a group that helps
bring solar energy to schools and edu-
cates students about this new industry.
The color palette is in line with their envi-
ronmentally conscious nature and having
the words Shared Power in a bolder font
also aids in conveying what the group is
all about.

Non-profit
©ONE
OF A

The aim of the designer to create a cat
within the mark is obvious but it can be
done better. The use of the bone as the
letter | doesn't totally make sense since its
meant to represent a cat. The pink in the
mark doesn’t make sense for a pet rescue.

Professional

ev lve

MARKETING

Evolve is a marketing agency located in
Akron Ohio. Being a marketing firm, this
mark is a good representation of what
they do. The bold color is eye-catching, us-
ing lower case letters and then switching
to upper-case in the nicely kerned “mar-
keting” not only looks clean and modern,
but also demonstrates an evolution. Using
the “0” as a phase of the moon is clever
and the way it is cut along the bias of the

o

V" gives it movement.

Professional

This mark looks fake. It looks like it was
created by Al or someone found it on a
stock image page. The use of highlights
and shadows is all over the place, it has a
stroke on the shape behind the paw and
a strange drop shadow behind the paw
as well. It seem as if it were meant to look
sophisticated and upscale but fails.

Retail

Square Records is a record store located
in the Highland Square neighborhood in
Akron Ohio. This mark is an excellent mark
for the business because it is a record, it is
distressed (they sell used materials), and
it clearly has the name of the store incor-
porated, It is well balanced and looks
good on a t-shirt.

Retail

Grandpa’s Cheesebarn

Rf\ 4 Sweeties Chocolates

Savor he El'peene

Ashland

This mark is trying to say the most. It is

on a narrow banner and includes the
web address, a barn logo, the name of
the business, the two locations, and what
stands out the most is the call to “savor
the experience”. Barns have been known
to be red but that does not mean that red
is the only color available.

Service

Everything that the Nightlight does graphic
design wise, | am a fan of. The mark of
this local independent theatre in Akron
Ohio, is done in black and white and in
an Art Deco style. It conveys class and

a bygone era. That represents that The
Nightlight began as a single screen thea-
tre and old school Hollywood glam. The
lettering is clean and easily readable.

Service

This mark fails on all levels. The weight

of the line around the plate varies, the
image in the center is a complete mystery.
The spacing of the letters is not good.
Some color would help to convey creativity
and a better overall balance would bene-
fit this mark as well.
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MISSION STATEMENTS

Sewickley Vet Hospital
Mission Statement:

“At Sewickley Veterinary
Hospital, we care for pets as
family —providing comprehen-
sive medicine, compassionate
service, and client education
to ensure every visit is both
healing and reassuring.”

Grdnadpa’s Cheesebarn
Created Mission Statement:

“Our mission is to offer a wel-
coming, family-run destination
where quality, variety, and
community converge, shar-
ing the flavors of Ohio and
beyond, while making every
visitor feel at home.”

Nosh Creative Catering
Mission Statement:

“Chef-driven, detail-oriented,
impossibly fresh. Team Nosh
believes our philosophy, pas-
sion, and talent set us apart.
We provide unique, custom
catering for events through-
out Northeast Ohio. Our goal
is to create truly memorable,
surprisingly creative, and
utterly satisfying experienc-
es you and your guests will
never forget.”

Colleen Dies |
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SEWICKLEY VET HOSPITAL - RESEARCH
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COMPETITIVE RESEARCH-SEWICKLEY VET HOSPITAL

MOON VETERINARY HOSPTTAL

VCA Wexford Animal
Hospital

Visit Us Today!

PetWellClinic®
Leetsdale

All competitors use a shade of This business used the most Great logo. Uses blue, bold san Very clean, lots of whitespace,
blue. This website is the least cliched logo but the website serif type. Very professional type is small and nondominant.
formal, most friendly. was very professional and read and medical feeling. A bit “boring”

as a medical institution.
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SEWICKLEY-VISUAL VOCAB-COMPASSIONATE

hands, touch, closeness, touch, bright lighting, close,
cropped cropped

k B e
g

iving

Lo

hands over heart, bright light- touch, closeness hands, light colored, elements bright light, touch, careg
ing, cropped are touching

Colleen Dies | Identity System | Corporate ID | Fall 25/Spring 26



SEWICKLEY-VISUAL VOCAB-EDUCATION

graduation caps, hands, groups

a group, pencils, books, teach-
er, students

aEE
2 L el

y [t -
books, growth, tree, brightly lit brightly lit, books, hands
apple computers
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SEWICKLEY-VISUAL VOCAB-QUALITY

]
2

checkmark, round shape, words

Health

ealt]
and

Well Being

word maps, circles

7> 1
WALTY &

A\ A 4

circular, gold, words

3

gold, shiny, words

spelled out, hands, brightly lit

brightly lit, gold

QUALIT

written out, magnifying glass

o
oversight, brightly colored,
clean
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SEWICKLEY VET HOSPITAL - SKETCHES
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ROUGH SKETCHES - SEWICKLEY VET HOSPITAL
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ROUGH SKETCHES - SEWICKLEY VET HOSPITAL
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ROUGH SKETCHES - SEWICKLEY VET HOSPITAL
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HIGH CONTRAST SKETCHES - SVH

Colleen Dies

Sewickley Veterniary Hospital

Veterniary Hospital

Compassionate, Education, Quality

Mission Statement: At Sewickley Veterinary Hospital, we care for pets as

family; providing comprehensive medicine, cor ate service, and
client education to ensure every visit is both healing and reassuring.

Competitors:Moon Veternarian Hospital, Blue Pearl Pet Hospital,
PetWellClinic Leedsdale

Pictogram Abstract

I have strived to imagine logo marks that are both unique and approiate. |
believe that i succeeded in coming up with marks that are free from the
stereotypical imagery yet still recognizable as Vet Hospitals

VETERNIARY HOSPITAL

Monogram Logotype Combination
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LETTERHEAD SKETCH - SVH

Sewc'c&[ey

Veterinary Hospital
1104 Ohio River Blvd
Sewickley, PA 15143

Colleerr Dies

82 W. Steels Corners Rd.
Cuyahoga Falls, OH

éewc’“cé(eg sz
Veterinary Hospital
1104 Ohio River Blvd Sewickley, PA 15143 www.sewickleyvet.com (412) 741-5550

Sewéc/e[ey

Veterinary Hospital
1104 Ohio River Blvd
Dr. Jennifer Boyle Sewickley, PA 15143
Owner / Veterinarian W: www.sewickleyvet.com

(412) 741-5550
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GRANDPA’'S CHEESEBARN - RESEARCH
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COMPETITIVE RESEARCH - GCB

Much of their competition is
in amish country. Suprisingly,
they dont have a website of
their own.

Most competitors use the color
orange in their branding. Many
of the logos feature a building.
Websites are of a poor quality.

qsnils DE @ %

AM SALAD ”:' 3

Local grocers are a competitor.
Most dont have a large budget
for graphic design.

‘Added just this
i 7 Summerti

' S "Our Own Wines"

?:i Pink € t w2 &

This has to be the worst web-
site that | have seen in years.
The font used for their word-
mark is awful and the drop
shadows are...dramatic.
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GCB-VISUAL VOCAB-COMMUNITY

’ \

More hands coming togeth- Lots of bright illustrations of open arms, smiles, groups, connections, diversity
er- (are they trying to tell me groups of multicultural indu- hands

something?) vuduals in front of city skylines

hands again, technology, friendly, engaged, diverse hands, a grouping of items, connections, an environment,
groups bright colors groupings
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GCB-VISUAL VOCAB-WELCOMING

many shots of people with
open arms

‘&
\
A

warm, approachable, hugs

en body language, smiles,
bright colors

open arms, open door

L - |
huge smile contrasted with a
literal brick wall

open arms, open door, smiles,
clean, friendly

this on as it all, the Wor,
hands of all ages coming to-
gether and a big smile

Colleen Dies | Identity System
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GCB-VISUAL VOCAB-FAMILY

many of the shots are outdoors, group, blues smiles, friendly, generations

lots of smiles

warm, approachable different, a clever approach working with the tools of the in the working enviroment,
showing possible friction be- trade more than one figure, good
tween the generations lighting

Colleen Dies | Identity System | Corporate ID | Fall 25/Spring 26



GRANDPA’S CHEESEBARN - SKETCHES
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ROUGH SKETCHES - GRANDPA’S CHEESEBARN
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ROUGH SKETCHES - GRANDPA’S CHEESEBARN

Gmrnat
L !(@?5@ m

.......
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ROUGH SKETCHES - GRANDPA’S CHEESEBARN

cﬁwﬁwm
\ 1::-‘% ?/Z/ /
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SKETCHES

Colleen Dies

Grandpa's Cheesebarn

Retailer

Community, Welcoming, Family

Mission Statement: Our mission is to offer a welcoming, family-run

destination where quality, variety, and community converge—sharing the
flavors of Ohio and beyond, while making every visitor feel at home

Competitors:Heini's Cheese, Shishler's Cheese House, Fisher's Markets, G ra I l d a S C | l e e S e b a r I l
Cheesehaven

I have strived to give Grandpa's Cheesebarn a more upscale feel while PlCtOg ram Abstract

)
M ? CHZ 7« !#BAE[ %
EESEBARN

Monogram Logotype Combination
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LETTERHEAD SKETCH - GCB

A

Grandpa’s Cheesebarn
668 U.S. Highway 250 E
Ashland, OH 44805

Colleern Lies

82 W. Steels Corners Rd.
’ Cuyahoga Falls, OH 44223

www.grandpascheesebarn.com

)
(419) 281-3202
668 U.S. Highway 250 E
Ashland, OH 44805
)
% Chet” :

e
Sy go
e

Penda /o Zi}za/(// ’
President & \

(419) 281-3202 S, Ao

Grandpa’s Cheesebarn
668 U.S. Highway 250 E
Ashland, OH 44805

Emai: rhonda@grandpascheesebarn.com
wwwgrandpascheesebarn.com
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NOSH - RESEARCH
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COMPETITIVE RESEARCH -

marigold.

WEDDINGS 1 SOCIAL CORPORATE

| found the most variety in this This is a nice, clean website.
space. There is no common All of the sites feature fresh
thread of color usage ingredients

CORPORATE INDIVIDUAL MEALS
CATERING & p——— NEW! UV Air Filtration
EVENTS

This looks like the website for a
sportsbar or deli meats. It does
not look high-end. The drop
shadow and wonky spacing
and font size are confusing.

ClEVElAND[S'PREMIﬁ FULL-SERVICE

CATERINGEEEVEIS COMPANY

I like the logo design. | like the
bold use of type. All competi-
tors use san-serif type
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NOSH-VISUAL VOCAB-ELEVATED

An Elevated Dining Experience

chef coats, low lighting, dark dark hues, attention to detail, white plates, low lighting, script fresh, bright colors, precision,
hues, clean chef coat attention to detail

‘?& e f L7 Ok k
interesting lighting, apron nice presentation, white dishes, almost always white plates, individual elements, color,
flowers, (literal elevation) garnished, clean shape, garnish
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NOSH-VISUAL VOCAB-SATISFYING

A Y & b

coutour lines, gradient, flow circular shapes perfcectly circles, perfect alignment, con-
stacked creating a pattern, trast, perfect white
gradient

circles, alignment, gradient

ol [
contrast, alignment, seamless repitition, lines, contrasting
colors
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NOSH-VISUAL VOCAB-FRESH

A\

type at an angle, green, nature, spring, regrowth, leaves bright colors, unblemished
produce

ance: Enchanting Easter Decor for a Fr

flowing lines, green springtime, blooms, pink, blush spring, rebirth, green

“ \ AR : & ot A

bright colors, fresh produce,
juicy, eye catching

fresh produce, bright colors,
rounded shapes
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NOSH - SKETCHES
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ROUGH SKETCHES - NOSH CREATIVE CATERING

EA‘...-«,—”“-M, e o
= gt - e X P
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ROUGH SKETCHES - NOSH CREATIVE CATERING

| Fall 25/Spring 26
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ROUGH SKETCHES - NOSH CREATIVE CATERING
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SKETCHES

Colleen Dies
Nosh Creative Catering
High End Catering

Elevated, Satisfying, Fresh

Mission Statement: Chef-driven, detail-oriented, impossibly fresh. Team

Nosh believes our philosophy, passion, and talent set us apart. We
provide unique, custom catering for events throughout Northeast Ohio.
Our goal is to create truly memorable, surprisingly creative, and utterly
satisfying experiences you and your guests will never forget

Competitors: Marigold, Sausalito, Spice Catering co, Caterology

With these marks | have strived to make the brand look, high-end.
professional, fresh, and creative

Nosh

oA’ Aasky

Monogram

L

Pictogram

Logotype

Abstract

NanVa
N

NN

N N

Combination
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INITIAL MARK EXPLORATION - PICTOGRAM
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INITIAL MARK EXPLORATION - ABSTRACT

JTC]
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INITIAL MARK EXPLORATION - LOGOTYPE

it o

Creative Catering Creative Catering

Tkt To¥h

Creative Catering Creative Catering
Creative Catering Creative Catering

st

Creative Catering
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INITIAL MARK EXPLORATION - MONOGRAM
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INITIAL MARK EXPLORATION - COMBINATION

Creative Catering Cr o ative
Catering

Creative Catering

Colleen Dies Identity System | Corporate | D Fall 25/Spring 26



NOSH - DESIGN REFINEMENT
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COMPUTER ROUGHS AND COLOR EXPLORATIONS

Nosh

Creative Creative NOSH

Catering Catering

NOSH

No S H NQSH NCREATIVE CATERING
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COMPUTER ROUGHS - TYPE AND COLOR

N O, N

CREATIVE CATERING

CREATIVE CATERING CREATIVE CATERING
NCREATIVE CATERING CREATIVE CATERING NCREATIVE CATERING I J

N®SH N =% S H N®S H N®S H

CREATIVE CATERING CREATIVE CATERING CREATIVE CATERING CREATIVE CATERING
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COMPUTER ROUGHS - THE LEAF

Y
® $ &
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COMPUTER REFINEMENT

NOSH NO®SH N®SH

Colleen Dies Identity System |  Corporate ID



FINAL ART
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MARK

N® S H

CREATIVE CATERING
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FINAL MARK

N® S H

CREATIVE CATERING
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FINAL COLORS

CMYK 957991
RGRB: 226, 131, 37
Hex: €18326
PMS: 144 ¢

juicy orange

CMYK 45 69 92 57

CMYK 63 23 100 6

CMYK 82 49 86 63 RGB: 108, 149, 62
RGB: 20, 55, 31 Hex: 6c953e

Hex: 14371f PMS: 7489 ¢
PMS: 627 c

fresh parsley

casual cream

CMYK57160

RGB: 81, 49, 17 RGB: 240, 230, 211

Hex: 513111 Hex: f0eéd3

PMS: 7533C PMS: 9224 C
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APPLICATIONS

Colleen Dies | Identity System | Corporate Identity | Fall 25/Sp. 26



LETTERHEAD SKETCH - NOSH

CREATIVE CATERING

arrow Road #2 (330) 650-6674

9 E: Events@noshcreativecatering.com
Hudson, OH 44236

W: noshcreativecatering.com

CREATIVE CATERING

Colleen Dies

NOSH CREATIVE CATERING

5929 Darrow Road #2
Hudson, OH 44236

(330) 650-6674

; 5929 Darrow Road #2
Eric Martinez 1 Hudson, OH 44236

Email: Events@noshcreativecatering.com

ver 20 years of culinary experience noshcreativecatering.com

CREAIIVE CAIERING gracuak' Texas Culinary Academy

Colleen Dies | Identity System | Corporate ID |
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FINAL LETTERHEAD SYSTEM

N® S H

CREATIVE CATERING
5929 Darrow Road #2
Hudson, OH 44236

Catherine Young
1234 Sesame Street

N @ S | | Akron Ohio 44313

CREATIVE CATERING

October 7 2026

Catherine Young
1234 Sesame St.
Akron Ohio 44313

Dear Ms Young,

Congratulations on your upcoming wedding! At Nosh Creative Catering, we
believe that every celebration deserves food that not only delights your guests
but reflects your personal story and style. Our team takes pride in crafting men-
us that are imaginative, seasonal, and beautifully presented, each detail tailored
to make your day unforgettable.

We would be honored to discuss how we can bring your vision to life through
our culinary and event design services. Whether you're planning an intimate
gathering or a large celebration, our chefs and event staff work closely with you
to create a seamless dining experience; from the first tasting to the final toast.

Please feel free to reach out at your convenience to schedule a consultation or
tasting. We look forward to learning more about your plans and creating a menu
as memorable as the day itself.

N®S H

Warm regards, CREATIVE CATERING

Noah Bernstein

Executive Chef & Owner Noah Bernstein
Nosh Creative Catering
(330) 650-6674
Noah@noshcreativecatering.com 330 650-6674

noah@noshcreativecatering.com

Executive Chef & Owner

5929 Darrow Road #2 Hudson, OH 44236 E

Colleen Dies | Identity System | Corporate ID | Fall 25/Spring 26



LETTERHEAD MOCKED UP

CREATIVE CATERING

Hudson, OH 44236

Catherine Young
1234 Sesame Street
Akron Ohio 44313

N®SH

CREATIVE CATERING

October 7 2026

Catherine Young
1234 Sesame St.
Akron Ohio 44313

Dear Ms Young,

Congratulations on your upcoming wedding! At Nosh Creative Catering, we
believe that every celebration deserves food that not only delights your guests

but reflects your personal story and style. Our team takes pride in crafting men-
us that are imaginative, seasonal, and beautifully presented, each detail tailored
to make your day unforgettable.

We would be honored to discuss how we can bring your vision to life through
our culinary and event design services. Whether you're planning an intimate

gathering or a large celebration, our chefs and event staff work closely with you
to create a seamless dining experience; from the first tasting to the final toast.

Please feel free to reach out at your convenience to schedule a consultation or
tasting. We look forward to learning more about your plans and creating a menu
as memorable as the day itself.

Warm regards,

Noah Bernstein

Executive Chef & Owner

Nosh Creative Catering

(330) 650-6674
Noah@noshcreativecatering.com

5929 Darow Rosd 2 Hidson, OH 44206 (0001650 6674 vents@nashersativcataring com W: neshcretivesataring com

CREATIVE CATERING

N® S H

Noah Bernstein

330 650-6674
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INVOICE ROUGH

N®SH

CREATIVE CATERING
5929 DARROW ROAD #2
HUDSON, OH 44236

Catering Invoice

BILL TO: Aubrey and Catherine Young Invoice No. 8675309
588 Letchworth Drive
Akron Ohio 44303 Invoice date: Mar. 9 2026

Due date: Mar. 24 2026

DELIVER TO: Aubrey and Catherine Young
1798 W. Market Street
Akron Ohio 44313

Qty. Description Unit Price Amount

Total Due:

(hank you for trusting ws with yowr erent:

Terms & Conditions: payment is due within 15 days
please make checks payable to Nosh creative catering
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INVOICE FINAL

N® S H

CREATIVE CATERING
5929 DARROW ROAD #2
HUDSON, OH 44236

Catering Invoice

BILL TO: Aubrey and Catherine Young Invoice No. 8675309
588 Letchworth Drive
Akron Ohio 44303 Invoice date: Mar. 9 2026

Due date: Mar. 24 2026
DELIVER TO: Aubrey and Catherine Young
1798 W. Market Street
Akron Ohio 44313

Qty. Description Unit Price Amount

Total Due:

%nég«owfommw;g ws Wwith yowe erent:

Terms & Conditions: payment is due within 15 days
please make checks payable to Nosh creative catering
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INVOICE MOCKED UP
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AD CAMPAIGN ROUGHS

N S H = o %A@cérz!@'

CREATIVE CATERING -
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FINAL AD CAMPAIGN 1

Focus on - ;_-~ “ N @ S a

what matters - = <3 | CREATIVE CATERING

Focus on what matters

WEe'll take care of everything else.

NE
5 on what matters
We'll take caré&6f everything else.

N®SH . TN @S H

We'll take care of everything else.

CREATIVE CATERING
CREATIVE CAILERING
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FINAL AD CAMPAIGN 2

Dressed To Impress Runway Ready

Some events deserve more than a meal. Because presentation is everything

TheNydege aSstat|ei|ent. N @ S |_|

CREATIVE CATERING

CREATIVE CATERING The Main Event

Designed to be remembered

N®S H

CREATIVE CATERING

A perfec ailored culinary experience.
Start yours at: noshcreativecatering.co.

¢ e
A perfectly tailored culinary‘éxperien
Start yours at: noshcreativecatering.€@

A perfectly tailored culinary experience.
Start yours at: noshcreativecatering.com
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FINAL AD CAMPAIGN 3

“Who Catered This?”
NICYS

CREATIVE QGATERING

-

‘.

é -
=

}Lﬁ«l&‘ Incredible”
- NCSY=

ng.cor CREATIVE CATERING

Give them something to talk about. Start your menu at noshcreativecatering.com
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AD CAMPAIGN MOCKED UP
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WEB ROUGHS

ot

B [ |

e :

- >
} i

g e »
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Experience the art
of the event

CREATIVE CATERING

+ HOME CATERING WORK AT NOSH

CREATIVE CATERING

Chef-driven, detail-oriented, impossibly fresh

Wie T 8 !
i T |

CATERING WORK AT NOSH

| g

£y

CREATIVE CATERING
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N®S H

CREATIVE CATERING

Chef-driven, detail-oriented, impossibly fresh

FULL-SERVICE CATERING

NOSH Creative Catering serves all kinds

of events, from fairytale weddings to large
corporate events, as well as private social
gatherings and high-end private catering
requests. When you choose NOSH, you get
a partner who listens, wil offer insight, and
who works with you and your vendors every
step of the way to ensure your event is perfect.

We offer options for all kinds of events that
are tailored to all budgets, including passed
apps and small bites, displays, plated dinners,
dinner buffets, brunch, late night bites, desserts,
kids menus, bar services, and even boxed lunches
for companies. NOSH menus include a large set
of vegan and gluten-free options as well

Book a consultation

FINAL WEB LAYOUTS

N®SH =

CREATIVE CATERING

WEDDING CATERING

Weddings are a special celebration of love and

unity between two people. As a once in a life-
time celebration, every single detail needs to be
coordinated and planned to transform your vision
into reality.

That's what we're here for.

Team NOSH is proud to cover every aspect of our
couples' and their guests’ day. From your rehearsal
dinner to brunch the day after, late-night snacks
and specialty cocktails, rental coordination and
venue booking, our job s to deliver our clients
an event experience as stress-free and beautifully
executed as possible.

@ HOME CATERING ABOUT WORK AT NOSH

Inquire here

N® S H

CREATIVE CATERING
Chef-driven, detail-oriented, impossibly fresh

B
URIE 'H
\ s @l = 'Q'

@ HOME CATERING ABOUT WORK AT NOSH i ) e

Focus on what matters. We'll handle the rest
rental coordination and venue booking, ourjob i to deliver our clients an event experience
35 stress-free and beauifuly executed as possible. CREATIVE CATERING

NOSH weddings
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FINAL HTML LAYOUT

N®SH

An Invitation CREATIVE CATERING

dm serif display 45, 32pt
to

effortless elegance

When you place your trust in

NOSH Creative Catering, I B D
vou are choosing a partner dedicated
helght 45 center aligned

tothe artof the event. We handle the

complexities of coordination so you can

focus on the significance of the occasion.

Allow our seasoned team to provide the
peace of mind that comes with true

expertise, ensuring your engagement s as

smooth as it is spectacular.

Book a consulf

Be the Guest of Honor at Your Own Love Story

CIA button

- -
Experience the art
Sophistication is found in the details that appear effortless. When you place your trust in Nosh

Creative Catering, you are choosing a partner dedicated to the art of the event. We handle the Of th C\"'Cﬂl
complexities of coordination so you can focus on the significance of the occasion. Allow our

Experience the art of the event. seasoned team to provide the peace of mind that comes with true expertise, ensuring your
ve Catering | Hudson, Ohio details/unsubscribe engagement is as smooth as it is spectacular. Book a consultation
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FINAL APP LAYOUTS

N®S H N®S H N® S H

CREATIVE CATERING CREATIVE CATERING CREATIVE CATERING

Chef-driven, detail-oriented, impossibly fresh Chef-driven, detail-oriented, impossibly fresh Chef-driven, detail-oriented, impossibly fresh

CURATE YOUR CANVAS

Select three images that speak to the heart of your

celebration. Our Curater learns your language

Strictly Plaved> — |, Elevated
T, S Outdbor

e

™ o ‘.
<o W ¥

B

COMNTINUE

THE COLLECTIONS

THE HOSTESS WITH
THE MOSTEST

For the host who understands that
a party is a performance, This tier
features our most intricate culinary
displays, where every ginkgo leaf

garnish is a deliberate act of art.

CREATE THE MEMORY

I'HE CASUAL FRIDAY

For the host who knows that the best
secrets are shared over small plates.
This is "Business Casual® for the palate,
elevated comfort food that feels like a

warm embrace.

IMAGINE THE EVENING

THE COLLECTIONS

THE SECRET GARDEN

For the host wha finds magic in the
details. This tier focuses on seasonal
florals, light herb-infused spirits. and a
menu that feels plucked straight from
the earth.

SO THE SEEDS

BLACK TIE & BUBBLES

For the host who demands a standing
avation, Crystal, silver, and a multi-
course symphany of flavors designed ta

impress the mast discerning palate.

COMMARND THE ROOM

Colleen Dies | Identity System |
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WEB MOCKED UP LAYOUTS

Inquire here

Chef-driven, detail-oriented, impossibly fresh

CATERING WORK AT NOSH

WORK AT NOSH

Elevated
Outdoor.

Strictly Plated

Garden Party

From your rehearsal dinner to brunch the day after, late-night snacks and specialty
cocktails, rental coordination and venue booking, our job is to deliver our clients an

Heavy

event experience as stress-free and beautifully executed as possible,

NOSH weddings

Buffet

\ppetizers
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BRAND SPECIFIC APPLICATIONS

N® S

CREATIVE CATERING
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Catherine Young

A CELEBRATION OF LOVE & FLAVOR

First Course

Wild Mushroom Bisque
thyme-infused cream, sourdough crouton

Second Course

Heirloom Radicchio Salad
toasted pine nuts, shaved pecorino
lemon-honey vinaigrette

Third Course

Pan-Seared Atlantic Halibut
over saffron risotto and charred asparagus
LNOF
Red Wine Braised Short Rib
with roasted garlic mash and root vegetables

To Finish

Midnight Chocolate Torte
espresso créme anglaise

N® S H

CREATIVE CATERING

BRAND SPECIFIC APPLICATIONS

Catherine Young

A CELEBRATION OF LOVE & FLAVOR

First Course
Wild Mushroom Bisque
thyme-infused cream, sourdough crouton

Second Course

Heirloom Radicchio Salad
toasted pine nuts, shaved pecorino
lemon-honey vinaigrette

Third Course
Pan-Seared Atlantic Halibut
over saffron risotto and charred asparagus
R
Red Wine Braised Short Rib
with roasted garlic mash and root vegetables

To Finish
Midnight Chocolate Torte
espresso créme anglaise

N®S H

CREATIVE CATERING
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BRAND SPECIFIC APPLICATIONS
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PHYSICAL ITEM
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EXTERIOR SIGNAGE

CREATIVE CATERING
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Process Book
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